Writer’s Edge Book Information Form

The Writer’s Edge Service, P.O. Box 1266, Wheaton, IL 60189 

website www.WritersEdgeService.com Email: info@WritersEdgeService.com

Name and Address: 


 (write or type clearly please!)
Phone:                                                        



 Email:
Working Book Title:                                                                                            

Category: (check only one)Categories
  general interest      fiction      Bible study       devotional      spiritual growth & development     children*        biography     
  theology       other academic       self-help/personal development      current issues     family issues     other                                    .
 No poetry considered at this time* See special instructions below.
Approximate manuscript length (pages, double-spaced):    ___________          


______________________________________________________________________________________

Brief description of manuscript’s subject matter: [Maximum of 10 normal sentences, please, for our purposes]

For more help on wording your contents and marketing summaries, see Report_Policies on our web site.

Your credentials for writing this book (50-70 words) and marketing features.
Please refer to any previous publications and any connections, contacts, or special circumstances that will help the publisher sell your book (e.g., you speak at conferences where the book can be sold, your organization will purchase copies, sales figures for previous books you have written)


______________________________________________________________________________________

This manuscript is proposal stage__,partially written__,   completed__.  Projected date of completion:   

Was this work or any portion previously published?  
Do we have your permission to post your accepted entry on the Writer’s Edge website, available to the  publishers?   Yes    No    


All accepted entries will be reported on paper to the participating publishers. In addition, we will post on our website for five years the same entries, open to the publishers and other interested parties, unless you specifically refuse permission. Some writers want the public visibility and some do not. Check no if you don’t.
This application form is from the web site.

INSTRUCTIONS — PLEASE READ CAREFULLY SO THAT YOUR SUBMISSION CAN BE PROCESSED PROMPTLY!
Return this form with:

___a one-page synopsis if your manuscript is fiction

___complete contents pages with short descriptions of each chapter, if it is nonfiction    

___$95 fee (U.S. Currency). This fee covers processing and the reviewing of your materials and cannot be refunded.  Make your check payable to Writer’s Edge. Canadian customers: use our credit card feature or a money order or a check on a US bank to avoid extra fees.

___Three sample chapters of your manuscript, including chapter one. Please do not send entire manuscript; we will review only three chapters. Double-space your pages. No other formatting matters.
___Self-addressed, stamped business-sized envelope for reply. No submissions will be returned.; do not send your only copy!
 *If a children’s picture book with art (not required), include an S.A.S.E. with correct postage for return delivery. 


  You will receive our response in six to eight weeks. Although there is no guarantee of acceptance, if our reviewers find your manuscript unsuitable for publishing, you will receive a letter explaining the basis for rejection; your manuscript information will not then appear in The Writer’s Edge listing sent to publishers. If, in our reviewers’ judgment, your manuscript passes the basic criteria of “publishing potential,” information about its content, category, and format, along with author information, will be included on the listing, which is distributed monthly. Currently, less than 60% of the submitted manuscripts are accepted for the Writer’s Edge monthly report. The Writer’s Edge will not send your manuscript directly to any publisher. If publishers are interested, they will contact you directly. 

The Writer’s Edge, P.O. Box 1266, Wheaton, IL 60187 website

Web site for publisher lists, previous reports, frequently asked questions:

We do not recommend express mail or registered mail. It slows down the process!
WWW.WritersEdgeService.Com

Category


Boxx, Rick  

Business    
9732 Outlook


Overland Park KS 66207     

284   Pages


(913)642-8778 

  Email: rboxx@integrity-management.com
Working Title:
How to Prosper in Business ... Without Sacrificing Integrity               

Summary: This is a guide on “how to manage a business God’s way.”  Leadership principles, management skills, sales and marketing, and finances are the four sections that integrate biblical principles like putting God first, resources, sales, and managing finances.  This book will assist business leaders in managing their business profitably without sacrificing integrity.

Marketing Considerations: As a two-time entrepreneur, CPA, former bank executive, national radio personality, and currently President of Integrity Management, a biblically based consulting and training organization, Rick Boxx has counseled hundreds of businesses towards prosperity.  He teaches Larry Burkett’s “Business by the Book” seminar, writes a monthly business column to 60,000 readers, and speaks to radio audiences and groups regularly.  His network to sell this book includes 16,000 Christians in his database, Christian Financial Concepts, Christian Businessman’s Committee, Navigators, and Promisekeepers.

Comments on this entry:

For “Category” this writer has invented one not on our list. We have no Business choice but the writer used this on his own. We can accept some common new categories if they are needed for your genre. Truly odd categories won’t work since the publishers won’t know to look for them. 

The title is a little worn and sounds like a lot of other books, which may not be a bad idea—unless you have a really clever and understandable title, you want your book to fit in a nitch the editor can picture. 

The “Summary” is fairly objective, even if it makes some promises that will be up to the reader-editor. It captures the key points well.

For “Marketing” this writer brings both credentials and a constituency.  Don’t worry if you can’t do that much. The organizations he has worked with give him credibility as a standard evangelical Christian. His CPA credential means he has enough education and competence to offer some credibility in his field. Substantial numbers are defined specifically to suggest to a publisher that this book might have a ready audience.

For more examples, go to our Current Reports for Publishers page on the web site and click on any month. You can see how the variety of entries provide also a variety of impressions. Fiction writers will want to review some of the sample fiction entries.

Mailing:  The Book Information Form provides the address at the top to send your material. Use ordinary mail for best delivery. (Express mail sometimes actually takes longer since our staff may pick up mail from the PO box after hours.) After a few days, check our "tracking" feature to confirm arrival. See the home page, lower left. Use your last name. It should show up after a week or 10 days. This means we received your entry and a reviewer has been assigned to it. 

Submission of your manuscript assumes you understand how the Writer's Edge program works and agree to its process and terms. See our “Frequently Asked Questions” for more information.  We are not able to refund your fee if you disagree with the reviewers’ opinions about your work; after all, their professional opinions are what you are buying.  We do try to be accurate, fair, and fully understanding of your project. If we think none of the publishers on our list would be open to your work, we’ll tell you. But we want you to succeed in finding a favorable publisher.  You’ve put the work into a manuscript, the publishers need books for their coming lists, and we offer one way to match the two of you.

The publishers like email and we use it to confirm your information. Write clearly please! Email addresses are the most common errors in our listings. And try to avoid changing your email address for the next two months! We do not share your email with anyone.





Work on a good title. This is the first item your editor will see about your book. Subtitles are OK, especially for nonfiction.





Categories





The big decision here is fiction vs. something else. Almost half of our publishers do not get any fiction listing. They have told us they won’t consider it. So only the nonfiction categories get to them. Most childrens books are fiction but use the children category regardless.





The other categories permit some overlap. Self-help and spiritual growth cover a high portion of the Christian market. Bible study should be used for writing that focuses on the Bible, not just group Bible study. Commentaries and didactic exposition fit there. 





The content summary will capture in an objective paragraph the substance of your book. If you can’t say what it’s about in a paragraph, you should reconsider the thesis of the book. Keep in mind the publisher is looking for a “handle” to briefly project the value of the book to buyers. Our summary will be in the third person, not first, so your words should reflect that objectivity (“the manuscript” or “the writer . . .”).


   The Writer’s Edge tones down the hype in writers’ descriptions of their work to make a neutral and objective summary. If you say this is the “only” book of its kind or the best or the most unusual of anything, we’ll probably rewrite your summary to sound more sober. Claims that a manuscript is “unlike anything available” are matters of opinion and usually are invalid!





Publishers will want to describe you on the book jacket so that potential readers have confidence in your writing. What will they say? Here you can indicate your background, your credentials for writing, and the credibility you already have with certain groups of people. For some books, such as fiction, this won’t matter—the work stands on its own. For other books, especially any major arguments on debated subjects, the publishers will not consider even a well-done book by an uncredentialed author. Include academic background and degrees, naming your schools, if you can. The description should be in the third person:  “The writer holds degrees . . . teaches, has written”  etc.


      If you often speak or lead groups that may say you are a good communicator whom people trust. If you have a platform or a constituency, that’s a plus:  this might be an organization, a radio broadcast, standing in a church or denomination, a newspaper column. Who will follow you if you lead? Publishers gravitate to leaders of crowds. 





If it’s all done, tell them. Most nonfiction can be partially finished, awaiting acceptance or encouragement to go ahead. 








Writers who want to “see” what the publishers get will want to say Yes here. The posted web listings, which writers more than publishers pay attention to, will match the paper report mailed to the publishers. But some writers are uneasy with having their phone, address, or other personal information available on the web may want to say No. (The subsidy publishers will hound you for business, since they can easily get your name and address.  But we have found an occasional standard publisher not otherwise receiving our reports who uses the web display.) If you say No, then you need to send us a stamped envelope and we can send you a paper copy of the publisher report for your item.


Be aware that only the accepted manuscripts are posted on the web OR sent by paper to publishers. 





If your manuscript is not considered publishable, we do have an alternate display now in the “Postings” page on our web site. At your request, you can put your own description and data into that page so you feel you  truly got your money’s worth in submitting to the Writer’s Edge. We inform the publishers that these listings include supplemental options for them. But we don’t put them into our paper printout. We continue to feel the paper mailings are the key tool the publishers use. 











Again, don’t send your originals. We’ve had material lost before, so the mail service is not perfect.





We have a precise procedure so don’t worry about the time! First, you can check to see if your submission arrived. Use our “Tracking” choice on the web site (first page, lower left). Type in your last name. It will tell you the date of logging in and the reviewer who is now evaluating your material. Give that person four weeks. His or her evaluation will come to you first, not the web site. Then, if accepted for our report, it will get into the process for the next report, usually issued at the end of  the month. 





But it takes a few days to prepare the report. So if you hear a favorable acceptance on the 15th of the month, your entry has probably missed that month’s report. It will fall to the next month. The cutoff is usually about the 15th.





If your book proposal was not considered “publishable” at this time, the reviewer will explain the problems. You can also put your proposal on our Postings page on the site as you wish. Or you can rework the item, submit it again as a new entry, and try for the top tier. The Writer’s Edge serves both publishers and writers, so we want both to get the best.





On the next page you’ll find an example of a listing fairly recently that gives you an idea of the final result:














